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Abstract- Over-The-Top (OTT) platforms have revolutionized the media landscape in India, from a luxury to a popular
form of entertainment. This paper looks at the emergence and impact of OTT platforms, including domestic providers
like Hotstar and JIO Cinema, as well as global behemoths like Netflix and Amazon Prime. The study investigates the
factors driving the rapid use of OTT platforms, such as technological advancements, decreased data pricing, and
widespread access to high-speed internet and smart devices. The article explores the many types of content available on
these platforms, their technical basis, audience demographics, and the implications of content regulation and limitation.
The Covid-19 pandemic has accelerated the growth of OTT platforms, highlighting their potential to deliver. Over-the-
Top (OTT) platforms enable users to access material online instead of traditional broadcast channels like cable or
satellite TV. Recent years have seen a significant shift in how we consume entertainment. People can no longer rely on
planned television broadcasts. With simply an internet connection, individuals can view whatever they want, whenever
they want. OTT platforms have grown in popularity due to their diverse content offerings and ability to filter by genre.
The COVID-19 epidemic accelerated the trend towards streaming platforms, since lockdowns kept people at home and
cinemas, schools, and companies shuttered. Over-the-Top (OTT) platforms enable users to stream content directly from
the internet, eliminating the need for traditional broadcast mediums like cable or satellite TV. With an internet
connection, users can choose what they want to watch and when they want to watch it.
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connection, they can choose what they want to watch, when . . .. .
Y 4 consumers, circumventing traditional cable and satellite

th tt tch it. With th iety of tent ilabl N
ey want to watch it. Wi e variety of content available . 0L o

and the ability to select specific genres, OTT platforms have
gained immense popularity. The COVID-19 pandemic played  nqija's telecom regulator defines OTT services offering as: “A

a crucial role in accelerating this shift, as lockdowns kept  gervice provider that offers information and communications

people at home, and with cinemas, schools, and offices closed, Technology services (ICT), but does not operate or lease a
streaming platforms became the go-to for entertainment. This network Single carrier capacity.
shift has pushed OTT platforms into the mainstream as people
now prefer on demand content. Tata Consultancy Services defined OTTs as "platforms that
deliver film and television content bypassing traditional cable
Il. MEANING OF OTT and satellite television distribution channels, from the
Over-The-Top (OTT) services use the internet to directly producer to the Consumer Direct, a web-powered exchange
provide content to users, eliminating the need for traditional platform.
distribution methods. OTT services run on top of current
internet networks, unlike traditional media that requires

hardware and network infrastructure. Users can access
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III. TYPES OF OTT SERVICES

On the basis of the monetization model, VOD services are

segmented as given below:

Adpvertising video on demand (AVOD): is an ad-
based Business model similar to traditional
television services in the way it offers streaming free
content to the end user. YouTube

Subscription video on demand (SVOD): 1t is based
on the end user "Subscribe" to the services provided
by the Platform for a fixed period fixed subscription
fee period. Netflix and Amazon First video.
Transactional video on demand (TVOD): This is a
Transaction based Model where customers pay for
the separate part of the video Content they
see. Apple iTunes.

Freemium Model: Platforms are moving towards
this type of Monetization model that includes AVOD
and SVOD with a customer loyalty strategy with the
platform and slowly get those customers to start
using premium services Subscribe to the exclusive

platform.

IV. REVIEW OF LITERATURE

The growth of Over-The-Top (OTT) platforms has

transformed the entertainment landscape, particularly in

India. This review highlights key research areas, focusing on

media consumption changes, technological drivers, content

diversity, regulatory challenges, and evolving consumer

preferences.

1.

Shift in Media Consumption: OTT platforms have
significantly altered traditional viewing habits,
offering on-demand content that caters to individual
preferences. Studies note a shift from scheduled
television to flexible, personalized viewing, driven
by convenience and accessibility (Lotz, 2017; Ray,
2021). This transition has been amplified in India by
the widespread availability of affordable
smartphones and internet access (Soni & Basu,
2021).

Technological Drivers: Technological
advancements, particularly the availability of
affordable data and smartphones, have been central

to the rise of OTT services in India (Ghosh, 2019).

© 2025 IJRAA All Rights Reserved

. Evolving

TRAI (2020) highlights that reduced data costs have
made streaming widely accessible. In addition,
innovations like adaptive streaming have improved
user experience, enabling seamless content delivery
(Bhatnagar, 2021).

Content Variety: OTT platforms offer diverse
content, catering to different audience segments.
Local platforms such as Hotstar and Jio Cinema
focus on regional content, while global players like
Netflix and Amazon Prime attract urban audiences
with a mix of local and international offerings
(Sharma etal., 2021; Sen, 2020). This variety is a key
factor driving user engagement (Deshpande, 2022).

Impact of COVID-19: The COVID-19 pandemic
accelerated OTT - adoption, with increased
subscriptions and viewership during lockdowns
(Rastogi & Gupta, 2021). As cinemas and live events
were halted, OTT platforms became the primary
source of entertainment (Williams & Mehta, 2020),
cementing their rolein the mainstream (Rao, 2021).
Monetization Models: OTT platforms utilize
several monetization strategies, including AVOD,
SVOD, TVOD, and Freemium models (Kumar &
Narang, 2019). SVOD (e.g., Netflix) and AVOD
(e.g., YouTube) dominate in India, while hybrid
models that combine free and premium content are

gaining traction (Jain, 2020; Kapoor, 2021).

. Regulatory and Censorship Challenges: OTT

platforms face regulatory challenges, particularly
around content censorship and intellectual property
rights. India's lack of a clear regulatory framework
has sparked debates over content control and
freedom of expression (Agarwal, 2020; Dutta, 2021),
posing future challenges for platform operators and
content creators.

Preferences: OTT

consumption is primarily driven by younger

Consumer

audiences, who prefer serialized, binge-worthy
content (Singh, 2021). In contrast, older viewers lean
towards traditional formats like films and TV dramas
(Kapoor, 2022). Recommendation algorithms also
play a vital role in influencing viewing choices by
personalizing content (Patil, 2020).

. Research Gaps: Despite growing research on OTT

platforms, gaps remain regarding their impact on
traditional media revenue models and the long-term
effects of emerging regulations on content strategy.
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This literature review outlines the significant themes in OTT Annual 0.04321
o . . Income Annual OTT | TV | Grand
research, from shifting consumer behaviors to technological Income Total Significant
and regulatory challenges. The rapid growth of OTT ?Eﬁ"e 283 42 125
akhs
platforms in India continues to shape the media landscape, Less than | 48 13 61
. . T . . 2 lakhs
warranting further investigation into its broader societal and Leoss than | 20 B 0
economic impacts. 3 lakhs
Grand 151 67 218
Total
V. METHEDOLOGY
Occupation
This study examines the growth, impact, and consumer Occupation | OTT | TV | Grand 0.02788
behavior surrounding Over-The-Top (OTT) platforms in Total .
India. A d . . devised di Business 35 19 | 54 Highly
ndia. A structured questionnaire was devised to assess media MaY Significant
viewing patterns, content preferences, OTT platform usage, Government | 8 11|19
and attitudes of content control. The data will be collected Service
using Google Forms and analyzed with SPSS, a statistical g;‘;toe \ Sl 191 70
. Y
analysis tool. Student 57 |18 |75
. C g . Grand 151 67 | 218
Sampling Frame: The respondents are individuals aged 18 to Total
40 years and above who consume content via OTT platforms. a8
al or
Sampling Unit: The sampling unit includes residents of India Free Paid or | OTT |- TV | Grand
who actively use OTT platforms like Netflix, Hotstar, Free Total %.63}18127
. Free 85 40 | 125 1ghly
Amazon Prime, and others. Paid 66 27 1 93 Significant
Sampling Method: The study employs a simple random ?ralid 151 | 67 | 218
. . . ota
sampling method to ensure diverse representation across
demographics. Choice
. C . .. Choice OTT | TV | Grand
Sample Size: After initial data cleaning, the sample size is Total 0.27103
250 respondents, with further responses being collected as the Ad Free 68 38 | 106 Highly
. Good 54 |18 | 72 Significant
survey continues. Content
Other 29 11 40
Grand 151 67 218
Total
Censorship
Censorship | OTT | TV | Grand
Total
No 89 40 | 129 0.91647
Yes 62 |27 |89 Highly
Grand 151 | 67 | 218 Significant
Total
Reason
— - Reason OTT | TV | Grand
| Association in the preference of OTT &TV according to | Total
Best 72 32 104
Gender Sontt - 18 8 26
Gender OTT | TV | Grand 0.23422 E?; .
Highl 1cient
Total Ly Other 10 |6 |16 0.9346
Female 77 |40 [ 117 Significant Highly
Popular 51 21 72 LS
Male 74 27 | 101 Significant
Grand 151 67 | 218
Grand 151 67 | 218 T
otal
Total
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Platform
Reason OTT | TV | Grand
Total 0.22933
Amazon | 31 10 | 41 Highly
Prime Significant
Hotstar 43 23 66
Netflix 27 8 35
Other 4 6 10
Voot 12 7 1
ZeeS 34 13 47
Grand 151 67 218
Total

VI. FINDINGS

The study investigates the relationship between demographic
factors and the preference for OTT platforms versus
traditional TV, using Chi-square tests to assess statistical
significance.

1. Gender
The findings reveal that 51% of females and 49% of males
prefer OTT platforms, while 60% of TV viewers are female
and 40% are male. The Chi-square test shows a highly
significant association between gender
preference, indicating that gender
consumption choices.

and media
influences content

2. Annual Income

Among respondents earning more than X2 lakh annually, 66%
prefer OTT platforms and 34% favor TV. For those earning
less than %2 lakh, 79% prefer OTT, while 21% favor TV.
Respondents earning under X5 lakh show 63% favoring OTT
and 37% preferring TV. This demonstrates a  highly
significant association between income levels and media
preferences, with higher-income groups gravitating toward
OTT platforms.

3. Occupation
The study reveals that 65% of students and 73% of private
employees prefer OTT platforms, while 53% of businessmen
and 58% of government employees favor TV. The Chi-square
test shows a highly significant association between
occupation and media preference, with younger and digitally
savvy professionals opting for OTT over traditional TV.

4. Paid vs. Free Content
Among OTT users, 56% prefer free services, while 44% opt
for paid subscriptions. Similarly, 60% of TV viewers prefer
free content, while 40% use paid options. The association
between the monetization model (paid vs. free) and media
preference is highly significant, with a notable inclination
toward free content among both OTT and TV users.

5. Choice Based on Content (Ad-Free, Quality, Others)
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Regarding user choice, 45% of OTT users prefer platforms
offering ad-free content, while 36% prioritize content quality,
and 19% have other preferences. For TV viewers, 57% favor
ad-free content and 27% prioritize good content quality. The
Chi-square test reveals a highly significant association,
indicating that ad-free experiences and content quality are key
drivers for OTT preference.

6. Censorship and Media
Among OTT users, 59% prefer platforms without censorship,
compared to 41% who are indifferent. For TV viewers, 60%
prefer no censorship, while 40% support censorship. The
association between censorship concerns and media
preference is highly significant, showing that many OTT
users favor uncensored content over traditional TV, which
often faces stricter regulations.

7. Reasons

When asked about the reasons for their preference, 48% of
OTT users cite content quality, 34% mention platform
popularity, and 18% favor cost efficiency. For TV viewers,
48% prioritize good content, 31% choose based on
popularity, and 21% cite cost efficiency. The Chi-square test
indicates a highly significant association between reasons
for platform preference and media choice, with content
quality and platform popularity being the strongest drivers.

8. Platform-Specific

In terms of platform preference, 28% of OTT users favor
Hotstar, 21% prefer Amazon Prime, and 18% choose
Netflix. Among TV viewers, 34% prefer Hotstar, followed
by 15% who choose ZeeS5 and 12% who prefer Amazon
Prime. The Chi-square results show a highly significant
association between platform preference and media
consumption, highlighting how content variety and exclusive
offerings on OTT platforms have reshaped user behavior.

VII. CONCLUSION

The emergence of Over-The-Top (OTT) platforms has
significantly reshaped the entertainment scene in India,
spurred by advancements in technology, evolving consumer
preferences, and the effects of the COVID-19 pandemic. This
research shows that OTT services have transitioned from
niche offerings to a mainstream entertainment choice,
fundamentally changing how viewers access and enjoy media.

The findings reveal that demographic factors such as gender,
income, and occupation influence media preferences.
Specifically, younger audiences and those in higher income
brackets show a strong preference for OTT platforms, drawn
in by the availability of high-quality content and the appeal of
ad-free experiences. The ability to access a wide variety of
programming at their convenience has made OTT platforms
increasingly popular among viewers.
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Moreover, the study highlights some challenges faced by OTT
services, particularly in terms of content regulation and
censorship. As the industry continues to develop, addressing
these issues will be crucial for the ongoing success of OTT
platforms in India.

In summary, this research emphasizes the need to understand
the changing landscape of digital entertainment. As viewer
preferences evolve, those involved in the media sector must
be ready to adapt, capitalizing on the opportunities that OTT
platforms present while navigating any accompanying
challenges. Future studies could further investigate the long-
term effects of this shift on traditional media and the broader
implications for society.
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